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ITonreepsknaro, 4To He ABIAIOCH:

— TOCYNapCTBEHHBIM (MYHWIMIATBHEIM) CIyIKaIuM, BBIIOJHAIOIMM  paboTy,
KOTOpas BICYET 32 COO0M KOH(IUKT HHTEPECOB, CLIOCOGHBIH TOBIIMSTE Ha [IPUHUMAEMBIE
peleHw s,

—wieHoM BAK,

— WIEHOM 3KCIIEPTHOro coBeta BAK,

~ ICHOM IMCCEPTAlMOHHOTO COBETA, IPHHABLIETO NHCCEPTALMIO K 3aIIuTe,

— HaydHBIM DYKOBOAWTENIEM (HAYYHBIM KOHCYJIBTAHTOM) COMCKATEILS YYEHOIM
CTeleHH,

— CO4BTOPOM COMCKATEIIA YICHOH CTEIEHH M0 OMyOIHKOBAHHEIM pa6otam 1o Teme
JUCCepTaIiH,

— paboTtHuKOM POV um. I'.B. IL1exanosa (B T.4. ¥ IO COBMECTUTETLCTBY),

— PabOTHUKOM OpraHusamuy (B T.4. U 110 COBMECTHTEIIBCTRY), T€ BHIIIONHAIACE
AUCCEpTALMA UK PAabOTAeT COMCKATENb YYeHOH CTEleHH, ero Hay4YHEIH pPYKOBOIUTEND
HIIA HAY9HBIM KOHCYJIBTAHT,

— PabOTHUKOM OpraHU3aIKHY, TIE BELYTCA Hay4HO-HUCCIe0BATENbCKHE pabOTEL, IO
KOTOPBIM  COMCKATENb YYCHON CTENeHH SBIAETCS DPYKOBOMMUTENEM WM paboTHHKOM
OpraHM3alNH — 3aKa34KKa UIIA UCITOIHUTENEM (comcronmHUTETEM).

OdunuansHeIi onmoHeHT %:' I'epacumenko B.B.
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